


ExERBECE

Director of Marketing

SILVER LEAF MOQTGAGE, Centennia|, CcO
February 2019 to January 2020

Exclusive Oppcnumty for Seniors' Home Improvemen s
interest and no-payment Bt

o tocal or national—uwi

X (@

Call Kathy TODAY
for a FREE IN-HQO
ASSESSMENT

Used the {oHowrng so“ware/sk”s ‘nDesrgn [lustrator, Dhotoshop WordPress, writing Gor television

commercials and scripts, advertorial content, social media b‘og content) Goog|e Docs, Sheets, Slides.

Director Pesponsd:)lllhes Branc]lng/Achertlsmg Pesponmb lities

* Determined new messaging for company television advertising, * Created a new suite of mar&et\ng collateral inc|uding a website,
social media, and newspaper media paranets, direct mailers, television commercial scripts, business
* Hired talent to accomp|isn necessary tasks on a tignt deadline. cards, etc., to c|ear|y exp|ain our comphcated pro&ucts.
* Considered media buys based on Jemograpnic research. * Wirote origina‘ content for website, social media, advertorials.

* Coordinated with vendors for product/services quotes & proors. ° Deve|ope& necessary website upgrac|es and up(Jates as needed.

Candidate, House District 39

COLORADO STATE HOUSE OF QEDQESENTA-“VES Doug|as County & Teller County, CO
January 2018 to November 2018

REPRESENTING YOUR NEEDS Above a RIGID Party Line
* % % % % PEOPLE ABOVE PARTY * * % * %

When Colorado Congress supports...
Education Options for All

= Better trained workforce for YOUR business
Renewable Energy

= Clean air & less wildfires
Healthcare Options

= Affordable care & medicine
Ethical Elections

= Ban gerrymandering & dark money

Used the {oHowing software/skills: brancling, pula‘ic speaking, social media, WordPress, Premiere, writing (Correspon&ence,
press releases, technical, rundraising, and exp|aining comp‘ex issues in a digestib‘e manner), |nDesign, llustrator, Dnotosnop.

Candidate Pesponsibihties

* Met with individuals, groups and organizations across

It's time to serve

PEOPLE
ABOVE
PARTY

Branding/promotiona| Pesponsiloihties

° Deve|opecJ my own brandrng, signage, market\'ng
Doug|as County, Teller County, and at the state level to tecrwniques, mailers, etc, which resulted in signhr'icant gains
ina neavi|y gerryman&ered district. (50% increase over
2014 e|ecﬁon)

* Promoted my issues via social media, mailers, in-person

determine the most pressing needs and the most viable
solutions.

. Spo&e pub|ic‘\/, researched topics tnorougHy, and

* % * % % VOTE November6 * * * * *
Kamala Vanderkolk for Colorado Representative (39)

answered requests for surveys and interviews. meetings, and in pub|ic signage.

Chairman, Logo Sales

ROXBOROUGH ELEMENTARY PARENT TEACHER INVOLVEMENT COMMITTEE, Roxborough, CO
May 2014 to Present

Use the roHowing so{tware/s&i”s: llustrator, ‘nDesign, Dr\otoshop, Excel.

Design Responsibihties Sales Pesponsibihties

° Ana‘yzed recent sa|es clata and popu‘ar trenc]s, anc] ° Hireo| an aH»vo‘unteer sa|es StaH: to manage

selected items that have a ngw potentia| of sales. concurrent mu‘tip|e sales locations.

° Deve|oped branding and annual themes for items sold, * Exceeded expecteo| sales goa|s year over year, raising

and expanded our sales reach signi{ﬁcanﬂy.

° Designed |ogos/co‘ors harmonious with products
available.

* Created promotiona‘ materials to spreacl the word

within the school and community for available products.

additional funds for the school.

° Drepared for all sales, ensuring sufficient inventory,

proper facilities, petty cash, credit card machines, etc.

° Expan&ed sales signiricanﬂy by embracing modern

payment methods.

Graphics and Microsoft Office Specialist

BATES WHITE ECONOMIC CONSULTING, Washington, DC
Fel:)ruary 2010 to June 2011 (Fu”-time emp|oyee), June 2011 to 2018 (1099)

Use the {o”owing sonare/skiHs: Dhotoshop, llustrator, |nDesign, Acrobat, LrveCyc|e Designer, Dreamweaver,
Word, PowerPoint, Excel, HTML, CMS (Doint & C‘ique), Captivate,

@ Kamla Vanderkolk
Grapnic Desrgner, Ete.

www.com—a‘a,corn

karna‘a.vanderko‘k@gmai‘.com

Dage 20f4



Marl(eting pesponsiloihties
* Worked with a cJesign firm to rebrand, and created new °
temp|ates for dozens of corporate temp|ates in Word,
Excel, PowerPoint, |nDesign, Acrobat.
* |n-house subject matter expert when upgrading the °
corporate website to a CMS-run website.
° DespomsiHe for visual design requests for posters, °

pub‘ications, handouts, event programs, and invitations.

Creative Director

Client-side Qesponsiloihties
Created custom graphics and charts for various

economic reports for |ega‘ cases, pubhcations,

promotions, and Congressiona‘ requests.

Created or located appropriate stock imagery to

correlate with written materials.

Provided tech support, tutoria|s, and training classes for

emp‘oyees to use in-house Microsoft temp|ates,

Guiding principles

Talent objectives

a b
! - eing W
stralel\c H
carning & A
«

BATES WHITE
Our People Commitment

JOB'S DAUGHTERS INTERNATIONAL

Used the {oHowing soﬂware/ski”s: D%otos%op, llustrator, |nDesign, WireFraming, Dreamweaver, Word, Excel, proposa| S
writing, Flash, CMS <Word Dress), HTML, CSS, JavaScript, PHP, Acrobat, PowerPoint.

Creative Director,
Long Qange p|anning, Board of Trustees
March 2011 to August 2017
* Taken JDI's new branding and imp‘emented it across
print, web, social media, promotiona‘ handouts,

business cards, etc. to reach a new generation of gir|s.

° Spearheade& a bran&ing/promotiona| fundraiser, ¢ Official Website Dhotographer of all statewide
wrote a proposa| detai‘ing cost ana‘ysis and p|anned events, imc‘udmg meetings and specia| occasions.
execution, &esigmeé the necessary artwork, and o Current website uses WordPress and social media.
researched appropriate tec|'mo|ogies to maximize * Provided training to additional website contributors

pro[‘its, and promoted via social media.

° Deve|oped an ebook of the ritual in Eng‘ish and * Drevious version of the website used custom/hand—

coded HTML, CSS, Flash, JavaScript, and PHP.

Dortuguese, distributed via Amazon and Nook.

Webmaster,
Virginia Website (www.jc]iva.org)
July 2003 to September 2012

e DesponsiHe for all code, content, images, design and
maintenance of website, and social media (accessed
1,000+ times per month).

on how to use CMS, best practices, etc.

Senior Graphic Designer

CLEARCHOICE MANAGEMENT SERVICES, Greenwood Village, Colorado

May 2013 to August 2013 (Contract)

Used the {oHowing soFtware/ski”s: D%otos%op, [llustrator, |nDesign, CMS (Drupa‘), E|oqua, Axure, Word, Excel.
Wel)site/CQM

* Created grapHcs for television commercials,

Print Advertising
* Created ads for newspapers, magazines, billboards
using dynamic data.
° Deve|opec] new efficient process for ad creation for

mu\tip\e vendors.

Graphic Artist, Desktop Publisher

website, company b|og, social media outlets, CRM
(emaiD campaigns, disp|ay ads.

Are you tired of living with failing or
missing teeth?
The Solution: Dental Implants

‘Whether you need a single implant
or a full mouth restoration,
ClearChoice specialists can give you
back your life!

Our One-Office
Advantage

America’s #I Choice For Dental Implants
i FREE consultation!
Siearhoice com

NS +David . Mulhrin, 00

UNITED STATES INTERNATIONAL TRADE COMMISSION (USITC), Washington, DC

April 2008 to February 2010

Used the {oHowing software/skills: D%otos%op, llustrator, InDesign, Acrobat, LiveCyde Designer, Dreamweaver, Contribute,

SmartDraw 2009, Word, WordPerfect, Excel, PowerPoint, HTML, CMS (Teamsite).

Desl(top puHishing
° Composed Commission pub‘ications for distribution via print or
electronic distribution to Congress, the President, USTR, etc.
° Desponsib‘e for visual design requests for posters, pub‘ications,
specia‘ covers, invitations, event programs, business cards.
* Worked with the Commissions in-house print shop and outside
printing companies to ensure a qua‘ity product, inc‘uohng proog

reviews and press inspections.

@ Kamla Vanderkolk
Grap%ic Deswgmer, Ete.

Graphic and Website Design

° Deve|opeo| dymamic fillable temp|ates for all

departmentsy needs.

* ook customers abstract ideas and presented
them in a visual manner for use in presentations.

e Createcmocatecl appropriate imagery for

written materials.

\ONn()p
TN

o
S

UNITED STATES
INTERNATIONAL
TRADE COMMISSION

YEAR IN REVIEW | FISCAL YEAR 2008

e Assisted in redesign, maintenance of USITC website, intranet.

Dage 30f4
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Graphic Artist, Marketing Coordinator

CGH TECHNOLOGIES, Washington, DC
July 2007 to February 2008 (Contract)

Used the ioiiowing software/skills: Diwotosiwop, llustrator, |nDesign, Flash, Dreamweaver, PowerPoint, HTML, CMS (Mambo, Si\arepoint).
Graphic Artist

° Designeoi grapiiics and |ayouts for iiandouts, mari<eting materiais,

Mari(eting Coordinator
* Developed and executed company's successful conference
proposais, press releases, and invitations. booth set-up, |ayout, handouts, and “exhibit booth lure” to attract

customers and make contacts.

Project Lead, Multimedia Specialist

NORTHROP GRUMMAN CORPORATION, Fairfax, Virginia

March 2006 to July 2007

Used the following software/skills: Flash, 3D Studio Max, Photoshop, ActionSeript, Project.

U.S. Army Ordnance Corps Training Ft. Sill Field Artillery School

° Grapiwics Director for 47 seat-hours of course based training
(CBT).

* Used 3D environments to make realistic and engaging interfaces

* Worked cioseiy with ISDs, client feedback to deveiop

instructionaiiy-sound grapiiics for interactive courseware used to

train miiitary students.

and interactivities.

Senior Graphic Artist

INTELLIGENT DECISION SYSTEMS, INC. (iDSi), Centrevi”e, Virginia
September 2003 to January 2006

Used the ioiiowing soitware/sidiis: Flash, Di’iotosi'iop, lustrator, ActionScript, PowerPoint, Publisher, Acrobat, Word, Excel.
Course-Based Training & Print Manuals

Miscellaneous

° Grapiﬂics Director for all necessary animations and grapiiic
content.

Created supporting multimedia pieces for use in training
exercises.

Created grapi’iics for aesthetic look and feel and to i<eep
ioranciing.

Desktop Dui)iisiwing Lead for all accompanying manuals, inciuding
grapiwic themes, color schemes, and |ayout tempiates,

Edited copy for print inciuciing streamiining course flow.

° Deveiopeci numerous marketing pieces for IDSI corporate
branding, inciuoiing posters, exhibits, corporate capabiiities,
pampiwiets, and handouts.

* Created countless custom grapiwics for REPs, DoD Bake-offs,
and other proposais,

¢ Technical Editor for conversion of CBRNE (Ciiemicai,
Bioiogicai, Dadioiogicai/i\iuciean and i—iigiwyieici Expiosives)
Web-based training to paper—baseci and 508—comp|iant training

manuai.

* Performed Quaiit\/ Assurance for all projects.

Graphic Artist, Ad T?af)fic Coordinator

AMERICA ONLINE (AOL), Dulles, Virginia
July 2002 to August 2003

Multimedia Specialist

MINE ACTION INFORMATION CENTER (MAIC), Harrisonburg, Virginia
September 2000 to July 2002

Graphic Artist Intern

NAVY FEDERAL CREDIT UNION i—ieaciquarters, Vienna, Virginia
May 2000 to January 2002

@ Kamla Vanderkolk
Grapiﬁic DeSigner, Ete.

wvvvv.corn—aia.com
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